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Congratulations, Monroe Moxness Berg, on serving
franchising in such an important area in Franchise
Times' 2011 "20 to Watch."

Our listing has become the bellwether of the
individuals and issues shaping franchising in the
coming year.

Best wishes for you and your company's endeavors
in2011!

. ;o these g Notapjeg
W | ut. we expect their’
i 1 Stories iy unfold op
' 0ur pages Overthe neyt
< : severalmonth
Mary Jo Larson g { e i
. ., v a comp) icture,
PUb“Sher ” 3 plete Picture,

Exit Strategies

e predict a significant number of baby boomers
will want to retire this year. (And, yes, we have
the back of one hand up to our forehead, eyes
closed, as we conjure up this original observation.)

That means many businesses to buy, but not as many buyers

to buy. Franchise Times Exit Strategy with Waterfront

Financial Group and Monroe Moxness Berg

kicked off in 2010, but we're confident

franchisees and franchisors will seek

advice on how to write the next chapter

in their business life. You realize baby

boomers are aging, right?
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